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O6bepnHaem noaen i peHAasl,
KOTOpPbIe AOMONMHAIOT ApYr apyra
N BMeCcTe CTAHOBATCH CU/IbHee



ICU O Hac

CANHCTBO
B KLOKOOW

Agertannm

/1 B padoTe, 1 B XXM3HW Mbl 06begnHaemMcs paan
OOCTUXKEHWSA pes3ybTara, He4OCTYNHOro 414 TeX,
KTO OBM>KEeTCA B OANHOYKY. HaM BaXXHO €OMHCTBO
C BalWlVM BUOEHMEM N €ANHCTBO BHYTPU HaLLeWn
KOMaHObl, YTOObI B UTOre co3gaTtb e4NHCTBO
Mexxay 6peHLOM 1 ayanTopuren.




ICU

KOMaHOAa

cTparterndeckum otgen

[lpoBOOUT BCE TUMbI CCNeaoBaHUM, YyTObbl onpeaennTb
Handonee apPeKTVBHbLIM MAPLWPYT Ballero opeHga.

KpeaTuBHbIN oTAen

PaspabaTtbiBaeT ngeun, KoTopble
NoOYepKHYT BalWy MHOANBUOYATbHOCTb.

oTAaen npoaBvm»KeHA

3HaeT, Kak cgenaTb KOMMyHIMKauuo Balero peHga

He TO/IbKO KpeaTunBHOW, HO 1 pe3y/1bTaTBHOW.

NMPoOEeKTHbIN oTAaen

[[OTOB 6bITb CBA3YIOLMM 3BEHOM MeXXay Hallen
1 Balew kKoMaHgamMu ans 4oCTUXKeHMa peaynbraTta



ICU

oKcnepTnla

pewaemM 3agaun

rno6anbHO

pazpaboTka
6peHga

KOMMJIeKCHbIN
6peHAnHr

paspabaTtbiBaeM 6peHabl,
SPPEKTUBHDBIE N NOSIEe3HbIE
On04a nogen

peknaMHble
KOMMYHMKaL W

6peHAa-
nnartdpopma

coznaeM dyHOaMeHT KOMMaHnK
Yyepes No3nLMoHNpoOBaHME
N LEHHOCTU

ynaKkoBKa
npoaykTa

paspabaTbiBaeM
3anomMmyHarnwmncsa gnlanH
yrnakoBKW

KopnopaTtmBHas
angeHTumnka

co3gaeM BM3yasibHYIO
COCTaBNALLYIO MMMOXKA
onsHeca

KOMMYHMKaLVNOHHAaA
cTparervs

co3aaeM KpeaTthBHble
peKaMHble KaMlaHn,
OCHOBaHHble Ha nccrsiegoBaHMAX

social media
marketing

onpenensaemM cTpaTteruio
Pas3BUTUA 1 NMPOOBUKEHNSA
B COLMAaIbHbIX CETSAX

cTparervs
NpoaBMKEHS

paspabaTtbiBaeM cTpaTerumo
MNPOOBUXKEHUSA B pe/ieBaHTHbIX
ayanTopum 1 3agadam kaHanax

customer
journey map

CO340aeM KapTy MNOMb30BaTEIbCKOIo
NyTW 4089 rnyo6oKoro aHanmsa

noBegeHns ayantopun

aANn3anH-
peleHuns

paspabaTbiBaeM
KpeaTVBHble pelleHns
019 NoBbIX HOCUTEen
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MOCMOTPETb Ha canTe


https://icu.agency/projects/advita/

MOCMOTPETb Ha canTe
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https://icu.agency/projects/nokian-tyres/

ICU

dpyKTOBOE CaA0BOACTBO

BukTopusa 92

6peHg-nnatdopma
KoprnopaTBHas angeHTuKa

O3anH-peleHmnd

MOCMOTPETb Ha canTe
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https://icu.agency/projects/viktorija-92/

MOCMOTPETb Ha canTe
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https://icu.agency/projects/metoplax/

ICU

MNPOEeKTbI

ToproBasa Mapka IMMoHaa0B

puMyc

yrakoBka npoaykra

onsanH-pelieHnsd

MOCMOTPETb Ha canTe
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https://icu.agency/projects/drimus/

MopcKasa cTpaxoBas KoMnaHusa

RO Marine

KoprnoparmneHada angeHTunka

AN3anH peleHna

MOCMOTPETb Ha canTe
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https://icu.agency/projects/ro/

MOCMOTPETb Ha canTe
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https://icu.agency/projects/matches/

ICU

NPOU3BOANTENb APXUTEKTYPHOro 6eToHa

UNIQSTON

KoprnoparmneHad angeHTnka

OV3anH-peLleHnd

MOCMOTPETb Ha canTe



https://icu.agency/projects/viktorija-92/

ICU

MNPOEeKTbI

NHCTUTYT NcCcmxoaHasinsa

BEWI

6peHanHr
6peHa-nnatdopma
KopropatmeHaa angeHTmnka
O3anH-peLleHns

digital-peweHuns

MOCMOTPETb Ha canTe
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https://icu.agency/projects/viktorija-92/

MOCMOTPETb Ha canTe
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https://icu.agency/projects/metoplax/

ICU

MNPOEeKTbl

IOBETNPHbBIV 3aBOL,

Grant

opeHanHr
6peHa-nnatdopma
KopropatmneHaa angeHTmnka
onsanH-pelieHnsd

digital-peweHuns

MOCMOTPETb Ha canTe
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https://icu.agency/projects/viktorija-92/

ICU
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+7 (812) 909-99-30
hello@icu.agency

CaHkT-lleTepbypr, yn. b. 3enennHa o. 36, od. 3
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https://www.instagram.com/icuagency/
https://t.me/icu_agency

