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Digital performances for Marketing professionals

TrackAd 360



TrackAd 360 -ll Tra C kAdTM

[Mpobanembl, € KOTOPbIMM Yallie BCEro
CTA/ZIKUBAIOTCA ANAXKUTAN NpodeCcCUOHaNDI

HexBaTKa aBTOMaTU3auuum: PacxoXaeHue gaHHbIX YmeHbleHne o06aBouHON CTOMMOCTH
Cbop, KOPPEKTUPOBKN, OTYETHOCTb Mexay pa3nnyHbIMU UCTOYHUKAMMU: 1U3-3a YCAYr PeKN1aMHOro areHTCTBa

AHanntuka ,mapketuHr, CRM, ERP...




TrackAd 360 lll Tra C kAdTM

PeweHue ot TrackAd

ABTOMaTHueCKoe ynpas/ieHne AaHHbIMM: 100+ KOHHEKTOPOB C UCTOUHUKaMMU KomnneKcHbIA peKNnamHbiA aHaNu3
cbop, yHndmrKauma, obpaboTka cbop M 3KCNOpPT AAHHbIX B MHTEpdence n otyeTax




TrackAd Lead -ll Tra CkAdTM

OHM yCcnewHOo NoNb3yIoTCA

TELE2 [

Makcum Caknb

Hawe cotpyaHumnyectso ¢ TrackAd npeB30Lwli0o BCe OXKNAaHUA.

Hawe NAPTHEPCTBO MOXHO BblPad3UTb B TPEX KZTKOYEBbLIX

cbpa3ax: 9KOHOMWUA AeHEr, SKOHOMUA BpeEMEHU U CHACTbE.
e-Commerce [lnpeKtop

bnarogapa TrackAd mbl 3HaYUTENBHO YBENNYNAU HALLMU

SEPHORA .

NMOKa3aTes/in, a BCe CKy4YHble 3a4a4un 6b|!'ll/l dBTOMATU3NPOBAHDLI.
[MonnHa Pocc

Head of E-commerce advertising

o

CBEPBAHK J Tenepb y HAc eCTb NOJIHbIN 0630P AAHHbIX U3 UICTOYHUKOB

Tpacbm(a, YTO MOMOTIaeT HaM 6bICTpO ONTUMU3NPOBATD

AHaTONMI JTyKaLLMH 3anyLeHHble PeKNlaMHble KamnaHuK. [osToMy Hala Uenb -

NupekTop no Digital-pekname YKpenaeHune cotpyaHudectsa ¢ TrackAd.




TrackAd 360 lll Tra C kAdTM

Bce Ba*KHble AaHHblIe B O4AHOM MmecTe
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TrackAd 360 lli Tra C kAdTM

YHUKanbHble ocobeHHocTr ana 3dPeKTUBHOCTU

@ ABTOMATU3MPOBAHHbIN cbop 3aTpaT _
% é = YBegomneHus, HactpauBaemble 6onee uem
no 20 KPI
oAdp CermeHTauma 3atpart no Tmny KnmeHta ns CRM O
’ —O— KoHtponb ROI B perkmume peanbHOro
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ole MOHUTOPUHT peanbHbIX NOKa3aTenei B CPaBHEHUN C
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TrackAd 360

oMl TrackAd”

100+ pa3ANUYHbIX NPUNOKEHUN U

MCTOYHUKOB TpadunKa ana cbopa u akcnoprta AaHHbIX

PeknamHble nnatdopmbl
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TrackAd 360

HacnaxXpaautecb Bo3moxKHocTbio TrackAd Intelligence

ABTOMATUYHECKUE

OTYETHI

oMl TrackAd”

-

MAKCUMWU3UPYUTE CBOIO PEAKTUBHOCTb

YBegomneHus, HactpanBaemblie bonee yem no 20 KPI

Mony4yanTte NnosHbIM AHEBHOM oTyeT no email nam Slack

~

CPABHUBAMWTE CBOU PE3Y/IbTATbI C BALULMMW LLEENAMM

NHTerpmpymnTe cBoM KBapTanbHble nan noayrogosble uenun B TrackAd 360

CpaBHMBaNTe CBOW NPOrpecc U oTCnexnBamTe CBOU TpeHA,

FTEHEPUPYWUTE OTYETbI ANA AHANU3A

Bonee 15 wabnoHos otyetoB Excel n PowerPoint ana pacwmpeHHOro aHaamn3a
N MPUHATUA PELLEHUN




TrackAd 360 lll Tra C kAdTM

TrackAd

AKTMBaLMA 3a 1 yac

be3 TeroB n KyKM Ha CanT

UHTEINPALUA
APl c aHaAUTUYECKUM pelleHnem, UCTOYHUKamm Tpaduka, CRM wn Bl
TexHnyeckaa noaaepKa
[MpodeccnoHanbHbIW LEHTP NOAAEPHKKN
ApanTtauus n obyyeHume
NOAAEPXKA

OHANaWH YaT

HEOI'paHVI‘-IEHHOe KOJINYECTBO JINYHbIX KabnHeToB




TrackAd Affiliate -ll Tra C kAdTM

Bbl B XOpoLwien KoMnaHUm

NG FSTEE LAUDER ' DECATHION La Redoute

CbEPBAHK

TleTPOBUY Sﬁm@ reima
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SEPHORA

coNep=kpectok  TELEZ2

CYNEPMAPKET




TrackAd Affiliate lll Tra CkAdm

UHCTPYMEHTbI ana npodeccMoHaNoB ANAXKUTAN-MAPKETUHIa

TrackAd Collector TrackAd Affiliate TrackAd 360 TrackAd Lead
ABTOMATHYECKM CBOP PACXOA0B AHTUPpoa n CPA-MOHUTOPUHT MapkeTunHrosas nnatdopma AN MapkeTunHrosas nnatdopma AN
ontummsaumm PK POCTa KOHBEpCcUun

3anpocuTb Aemo

on www.trackad.ai
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